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(English)

¢ PhD in Business Management (Marketing Orientation) Allameh Tabataba’i University
* Global Content Marketing (Translation) - Author: Pam Didner, Mehraban Publications
e Grounded Theory in Management (Translation) - Author: Karen D. Locke, Mehraban
Publications

e More than forty articles with qualitative, quantitative and experimental approach

e Familiarity with in-depth and qualitative interview methods in drawing cognitive maps

and mind

maps in marketing research field

interests:

e Quantitative, qualitative and experimental methodologies in the field of marketing
management,

brand management, consumer behavior, marketing management and cognitive branding

e Application of new attitudes of memory and attention in cognitive sciences in marketing

and

branding management
¢ Study on the biases and heuristics of the human mind in consumer purchasing decisions




