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7- Organizational Behavior Management, Robbins, McGrow Hill.
8- Organizational Behavior Management, Moorhed, Griffin.
9- Organizational Behavior, Stephen p. Robbins, prentice Hall Co..

10- Applying Pyschology (Individual and Organizational Effectiveness), Andrew J. Dubrin, Ptentice Hall
Co..
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16.The employee organization-relationship ,applications for -the 21 st century,edited by : Lynn M.shore ,
Jacqueline A-M., coyle — shapiro,loise.Tetrick, Teylor&Francis Group,llc,2012
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4- Wayne D. Hoyer and Deborah J. Maclnnis, “Consumer Behavior”, 2010 South — Western, Fifth Editon.
5- U.C. Mathur, “International Marketing Management”, First Published in 2003 by SAGE Publications

6- MICHAEL D. HUTT and THOMAS W. SPEH, “Business Marketing Management: B2B, 2010 South-
Western, Cengage Learinig.

7- Philip R. Cateora, Macy C. Gilly, John L. Graham (2009). International Marketing, Mc Graw Hill Irwin.

8- Michael R. Solomon, Gary Bamossy, Soren Asegaard, Margaret K. Hogg (2010).Consumer Behaviour: A
European Perspective, Prentice Hall Europe.

9- J. Paul Peter, Jerry C. Olson (2010). Consumer Behaviour & Marketing, USA: Mc Graw Hill.
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11-WrightRay (2004). Business- to Bvsiness Marketing, England: Pearson Education Limited.
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1- Lynch, Richard L. (2012). Strategic Management,6 th ed. Harlow: Financial Times Prentice Hall.

2- Ralph D. Stacy (2012). Strategic Management and Organizational Dynamics Prentice Hall(6 th Edition).

3- Lawrence G. Hrebiniak (2013). Marking Strategy Work: Leading Effective Exectution and Change (2 nd
Edition) Pearson education.

4- Lynch, Richard L.(2012). Strategic management,6 th ed. Harlow: Financial Times Prentice Hall.

5- Lorange, P. and Scott, F.M., and Ghoshal, S.(1986) Strategic Control System, St Paul, MN: West
Publishing Company.

6- Simons, Robert(2000). Performance Measurement and Control Systems for Implementing Strategy,
Prentice-Hall.
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